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Alexa Boschini, Susan Dickenson  Home Accents Today,

Home Accents Today’s
buyers breakfast this
market brought together a
group of talented design
and retail professionals
from across the country to
discuss topics ranging
from products to profits.
Held at the String &
Splinter Club Sunday
morning and sponsored by
the High Point Market
Authority, guests included
Claire Bell, founder and
principal designer, Chic
Abode Interiors &
Remodeling, Atlanta; Jamie Drake, Jamie Drake Design Associates, New York; Denise
McGaha, Denise McGaha Interiors, Dallas; Roxanne Lumme, Roxanne Lumme Interiors,
McLean, Va.; Bobbie Cox, Dragonfly Designs, Charlotte, N.C.; Kathy Hynoski, Studio 138,
Charlotte, N.C.; Ross and Marie Feltz, Decorating Den Interiors, Easton, Md.; Christina
Ishida Doherty and Denise Wenacur, DW Design & Decor, Croton, N.Y.; Rich Schell, Rich
Designs Home, Colorado Springs, Colo.; Jennifer Leonard, Kristina Bonadurer, Nifelle
Design Fine Interiors, Portland, Ore.; Susan Bay, Bay Design Store, Naples, Fla. Jenny
Heinzen York, editor in chief of Home Accents Today, moderated the discussion.
The talk was as lively and varied as the guests, whose design services range from the
lowend to the highend, the East Coast to the West Coast, and all points in between. But
across the board, it's a great time to be an interior designer  the housing market has
rebounded, consumers of all ages and income levels are seeking the help of design
professionals, and manufacturers are doing a better job at delivering the goods.
All of the designers in attendance report that business is strong, with whole home projects
especially prominent. Denise McGaha has seen her business increase by 40% to 50%
over the past several years. Bobbie Cox of Dragonfly Designs said the duration of her
projects has also changed dramatically in recent years. While she designed smaller
spaces during the recession, many of her current projects are entire houses that take a
couple of years to complete. But smaller, mixeduse spaces are on the rise in Charlotte,
N.C., where her firm is based, and those homes are popular among her Millennial clients.
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Conversely, Marie Feltz of Decorating Den Interiors (western Pennsylvania) said many of
her projects in smaller spaces are baby boomers who are downsizing. Ross Feltz noted,
though, that among Decorating Den Interiors' some 300 franchise owners, every month
continues to be better than the previous month in average sales per client and per
franchise owner, with a significant pickup in furniture sales helping to drive that.
Denise Wenacur of DW Design & Décor said she now has a vast diversity of projects,
from families moving into a brand new home to parents who want to redesign a teen’s
room. “Everyone wants a change now, and they’re willing to invest in it,” she said.
Susan Bay of Bay Design Store said her business has adapted to a customer base that
demands instant gratification. While her store business has grown, she finds clients are
less willing to wait for special orders. “They want it now and they want it fast,” she said.
“Our major business comes from accessories but we do a lot of upholstery as well. We’ve
developed a fast design process for them. They don’t want to order; they just want it done.
Our store business has doubled every month.”
Denise McGaha’s trademark is “design with a deadline” – a promise to complete projects
within about 90 to 120 days. For projects with a fast timeline, she said quickship products
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are imperative. “Manufacturers are catching up, and there are a lot of readytoship
options,” she said. “If you look at the finances of that model, you make money a lot faster.”
“I don’t even spec anything that’s not in stock,” added Claire Bell of Chic Abode Interiors &
Remodeling.
Several of the designers said the internet and the Millennial generation are key drivers of
the instant gratification trend, and some noted the popularity of shows on networks like
HGTV that depict home makeovers in a seemingly short amount of time. But the
attendees also cited the importance of HGTV in introducing the general public to interior
design.
Some of the designers mentioned clients who tried to design rooms on their own, but
purchased pieces in the wrong scale and didn’t want to risk making another mistake.
“There is more appreciation for what we bring to the table,” said Roxanne Lumme. “If they
say they’ve made a mistake and they now get that they don’t get it, I’m all over that. …
There is an appreciation for the added value we bring.”
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“For my clients, having a designer isn’t a question at all – it’s a necessity,” said Jamie
Drake, who caters to highend and international clientele. "What they want, can't be done
quickly. Sometimes it's a third ... seventh or eighth home. More of our profits are from
construction design and management."
Rich Schell of Rich Designs Home said the internet also enables clients to do more
research about product and design than ever before. “They’re coming in far more
educated and bringing tear sheets and asking ‘Can I have this?’” he said.
Many of the designers agreed that some clients’ propensity for online research is a
challenge when they find product online for lower prices than the designers are able to
offer. Some designers said they now allow clients to find product somewhere cheaper if
they want it, but the client is responsible for the delivery of that product and all the
challenges that come with it, such as dings and other damage to the item. Some said they
work with retailers and local vendors to obtain better prices, and others insist on clients
backing away from online research after a certain point.
"I tell them, 'If you want to work with me, you’ve got to stop shopping,'” Decorating Den
Interiors’ Marie Feltz said.
On working with their vendors, it's all about customer service and quality of product.
"To me, it's relationshipdriven," Claire Bell said. "I will try harder to meet with a rep who's
willing to meet me at Starbucks with samples. I want to celebrate my great reps."
"We make a lot of our decisions based on the quality of the product, the work ethic, the
service," said Jennifer Leonard. "We have clients that have been with us for years.
They're willing to wait for good quality, timeless pieces, but need someone to stand
behind the product."
Asked about product voids they're seeing in the market, the group responded, in unison,
"case goods," particularly small, functional pieces and end tables.
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Highlights: Summer Markets 2015. Click to View
The latest edition of Highlights is here. Check out product trends,
market events, honors and awards, and much more from the summer
shows in Atlanta, Dallas, Las Vegas and New York. Check It Out!

27th Annual ARTS Awards
RESERVE NOW. ARTS Awards is the premier international awards
program dedicated to home industry excellence in retailing,
manufacturing, design, and sales representation.

Home Accents Today's Imports Report 2013
Home Accents Today's research department gathered figures on the
categories of area rugs, lamps, lighting, mirrors, permanent
botanicals, wall décor and decorative accessories. Click for more
information.

Home Accents Today Census Report 2013
HAT highlighted two key demographic groups, Hispanics and Singles,
that are growing in importance to the home accessories industry.
Click to order or find out more about this exclusive research report
only available from Home Accents Today.

Home Accents Today's Consumer Views Survey 2013
We asked consumers if they had $1,000 to spend, would they use the
money to update one entire room or would they use it to invest in one,
betterquality piece of furniture? Find out the results and more in this
exclusive research report Click for more information.
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